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It’s Not Just “a Little Pot” 

1969 2019

stonerdays.com
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First documented cases of Cannabis Dependence 
Disorder (addiction) at 5% THC



It’s Not Just a “Little Pot”

Cannabis plants – Circa 1970’s
Today: 1 plant can produce  1 lb of pot

per harvest (3-4 harvests per year)



THC Potency



“But it’s just a plant…”

(80 to 90% THC) Concentrates
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Almost 60 percent of new marijuana users 

each year are under age 18

9 percent of 8th graders have vaped in the past 30 days
U.S. NSDUH 2014 Survey Results









1 in 6 Teens Become Addicted

Keeping in mind that this is based on THC content <12%:

1 in 10 adults and 1 in 6 adolescents
who try marijuana will become 

addicted 

The adolescent brain is especially 
susceptible to marijuana use

When kids use, they have a 
greater chance of developing  

addiction

Wagner, F.A. & Anthony, J.C. , 2002; Giedd. J. N., 2004
http://www.drugabuse.gov/publications/research-reports/marijuana/marijuana-addictive





Marijuana Businesses Starbucks McDonalds
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From MC to REC as FAST as POSSIBLE!



$$ This is About COMMERCIALIZATION for PROFIT! $$

• Get legalization passed by voter activism or paid politicos

• Use the sympathy card for Medical (children and senior citizens)

• Once Medical is legal … enact QUICKLY
• 30 – 90-day roll-out

• All regulatory governance must be complete within 6 months to 1 year

• Recreational Marijuana is soon to follow
• Length of time depends upon ease of passage/sympathy

• Full COMMERCIALIZATION is nearly unfettered due to sheer bulk



• Deflect or deny anything related to product harms

• Deflect or deny anything related to dependency or 
addiction

• Deflect or deny anything related to targeting of 
youth

• Hire lobbyists, professionals, attorneys to cloud the 
science for as long as possible

• Use money to buy silence or support

• Use and promotion is about freedom and rights

• Create positive view 

Tobacco Industry Cloaked as Healthy
Same Strategy





Big Tobacco Playbook



Direct Marketing to Youth
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Marketing Parallels
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Direct Marketing to Youth





Consumer Conversion



“In working-class 
neighborhoods like Elyria-
Swansea, Globeville and 
Northeast Park Hill there’s 
a growing sense among 
residents that they have 
been overrun by a new 
drug trade, legal but 
noxious all the same.”

In Elyria-Swansea alone, 
more than three dozen 
businesses are licensed to 
grow and sell marijuana 
and another dozen 
companies manufacture 
edible pot products.”
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